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Initial Research

Delanna and I were brainstorming 
ideas and thought about unique 
bottle ideas based off  of cypress 
trees, she drew this for it.

Initial visual research I began 
for possible concepts



J&D’s original branding



Chateau la Canorgue

We initially were going to rebrand this 
winery and all visited it together.  
 
I took these photographs for possible 
inspiration.  
 
We ended up switching to Domaine 
because it was too difficult to find 
information about this vineyard and 
the language barrier stopped us from 
being able to speak to them.



Typography Exploration



final* choice

Typography Exploration



Actual final type choice

After testing the original type, it made more sense to find a type that worked well uppercase and lower. We found 
Contralto which had a more even balance between thin lines and thicker ones as well as having an upper and lower case.

Contralto Big Light

The quick brown fox jumps over the lazy dog.



Customizing the chosen typeface “Gulax”

ABCDEFGHIJKLMN 
OPQRSTUVWXYZ

Visiting French Graphic Designer, France Corbel, looked at the type and suggested that we add elements 
that could promote the idea of alchemy even more. This led to me creating a custom typeface which we 
used thoroughout the branding, the image belowwas used as inspiration for alchemy elements.



Final Custom Variable Typeface



Type in Use



Final Domaine Wordmark





Wine Lines Logos



Logo Sketches



Color Palette Exploration





* The view from the 
library we worked out 
of in Lacoste, France.







Final Palette





Domaine Icon Sketches



*mixture of Taya Person, Madeline Bragg’s and my sketches and digital renderings of the logo idea

Final Logo Icon



packaging planning  and sketches

Wine Bottle Roughs





Wine Bottle Roughs



Final Bottles



Final Bottles



Final Bottles



Final Mini Bottles



Boxed Wine Process



Boxed Wine Process



Final Boxed Wine



Final Boxed Wine



Postcards


